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Internet and Information Technologies in Business Processes
The internet and other information technologies support business processes in various functions. The tool is applied in accounting and finance functions, whereby computerized systems ensure fast and accurate tracking and recording of financial activities. The systems not only reduce chances for errors but also timely reports to the management, helpful in making decisions (Urbach, Drews & Ross, 2017). Artificial intelligence technology helps assess if the finances allocated in the various activities are used right. The internet also benefits the human resource management department concerning hire and training employees. Whenever organizations have vacant positions, the information is spread to the target populations for applications. After hiring, digital tools are used to train them, ensuring easy integration into companies. Besides, the online platforms have helped employees learn and develop based on their schedules, making it easy for HRM to execute training and development events.
The marketing functions are also executed better with the internet. For instance, companies create advertisements and send them to target buyers. The interaction between the company and the customers is also improved, helping the department determine the information needed by the buyers, thus making advertising informative (Osmonbekov & Johnston, 2018). Information technologies have also boosted the production process, as data is passed from one sector to the other without delays. Therefore, it makes the production process smooth, as each party understands their roles, and the information they needed is timely delivered. Finally, the internet has benefited the general operations management due to effective communication. Leaders access the employees and other parties on time via internet tools like phones making the management process straightforward, resulting in attaining goals and objectives.
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